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     Using the money from the award, I followed through on my proposal and spent it on four 
short courses varying in subject and length. In chronological order of taking part I did a week 
long course in Fashion Film at UAL: London College of Fashion in August 2021 and a week long 
course in Art Direction for Fashion at UAL: Central Saint Martins also in August 2021. I then 
did an 8 week online course in Creative Direction at Condé Nast College of Fashion & Design 
from September – November 2021 and a 4 week online course in Photoshoot Production in 
October 2021 as a follow up to the course in Art direction for fashion.  
 
Fashion Film at UAL: London College of Fashion 
 
     The first course I did gave me a solid introduction to fashion film and film in general, 
including what the main roles are on set, what differentiates a fashion film from a general 
short film, the difference between editorial and commercial, and key examples of people and 
films to look into for inspiration. We were given a brief as a group to produce a piece of 
moving image footage lasting about 60-90 seconds, and each had to pitch a concept for the 
film and which role we would like to do. The model, makeup artist and studio location was 
provided by the course, so we were in control of the direction, styling, lighting, set design and 
editing. I proposed a fashion film inspired by 80’s club culture in which the model is seen 
painting the backdrops and essentially ‘building’ the club which she is later seen dancing in. 
My idea was chosen for the group project and I was selected to co-direct which meant that 
my co-director and I were in charge of overseeing all elements of the project. It was a great 
experience and gave me a crash course in directing and editing, as well as introducing me to 
Adobe Premiere Pro software which was really beneficial to add to my skillset. I would have 
enjoyed taking part for a longer period of time so that I could’ve had the chance to plan out 
and storyboard the film properly, since the shooting was all done in one day so it was a very 
spontaneous shoot. However, later on during the creative direction course I took part in, I got 
the opportunity to use the knowledge I had learnt to put together a storyboard for a potential 
fashion film idea. 
 

Mood board I created to pitch my idea for an 80’s club themed fashion film 



 
 
Art Direction for Fashion at UAL: Central Saint Martins 
    
     The second course I took part in was called Art Direction for Fashion, which was my 
favourite course as this is the exact career area I would like to go into. The course provided 
me with an introduction into what art direction involves and how it differs from creative 
direction, which was really useful as I had been considering it as a career pathway but wasn’t 
entirely sure what it involved. The basic role of an art director in regard to fashion is to come 
up with creative concepts to display and sell clothes for commercial projects, or to sell stories 
for editorial shoots. Learning about the practicalities of money in regard to both commercial 
and editorial projects was also really interesting. I learnt that there is usually more money 
involved in a commercial project but less creative freedom as the client usually has the final 
say, whilst editorial shoots are usually more fun and creative but very low paying so are seen 
more as portfolio building. 



     The brief for this course was to put together a ‘treatment’ (proposal document) for a 
photoshoot using clothing from the current catwalk trends at the time. We worked in pairs to 
put together a digital document detailing the styling of the clothes, the models, the location 
of the shoot, the photographer, the hair & makeup artist, the magazine chosen to feature the 
editorial, the types of poses for the models, and then a detailed breakdown of each individual 
desired shot and how it would sit in the magazine (single or double page spread). Our idea for 
the project revolved around a group of eccentric alien lifeforms living domestically in a 1980’s 
desert home wearing clothing with exaggerated forms and over-the-top jewellery pieces. The 
incorporation of the jewellery was one of the elements that made our project so successful, 
as the chosen pieces from Schiaparelli worked really well with our concept and gave us an 
edge over the other group projects who hadn’t thought to incorporate accessories. I credit 
this with my jewellery degree background as this made me more aware of unique brands to 
source imagery from as well as just generally thinking to incorporate it. Overall, I really 
enjoyed this course and came away from it with a polished 38 page document to add to my 
portfolio displaying my creative ideas. It was also a really beneficial course for networking as 
the tutor contacted me later on to offer a further follow-up course in photoshoot production 
which helped to round out the experience and provide more practical skills beyond just the 
creative side of art direction. 
 
 

A selection of slides from the photoshoot proposal I co-created titled ‘Desert Mirage’ 



  



Photoshoot Production  with FashionTent    
 
  The production course was a one-on-one course aimed at teaching me the skills and 
knowledge needed to go about producing the photoshoot I had just art directed in the 
previous course. Art direction and production often go hand-in-hand so it was useful to learn 
the practicalities behind producing an overly creative photoshoot concept. I was tasked with 
reaching out to people online to enquire about how much they charge for their services so 
that I could put together an accurate budget sheet. This was great practice and gave me more 
of an understanding of how much different models and makeup artists charge depending on 
their level of experience. For example, models who are new to the industry are cheaper to 
hire as they are still building their portfolio, so there is more of a give and take between the 
model and the photographer both benefitting from each other. By the end of the course I had 
drafted up a model call sheet showing the modelling agency the basic plan for the day, call 
sheets for everyone present on the shooting days showing an hourly breakdown of what 
needed to be achieved, a photographers contract, an excel budget sheet, and personalised 
terms and conditions. These documents were really beneficial to add to my portfolio as I can 
use the templates and adjust for varying projects as needed in the future. I also was 
encouraged to design my own logo to represent myself if I were to become a freelance art 
director/producer. For the design of this I used the outline of a jewellery piece I had made at 
university to link in my jewellery background which I displayed on all of the documents to 
personalise them further. 
 
 



 
 
 
Creative Direction at Condé Nast College of Fashion & Design 
 
     The final course I took was an 8 week online course in Creative Direction run by Condé Nast 
College of Fashion & Design. I really enjoyed this course as it was a great balance of work 
which you could achieve at your own pace and gave me lots of practice in generating creative 
concepts and analysing other creative projects. Given the links through Condé Nast with 
magazines like Vogue, this course also included many well-connected industry speakers who 
were really interesting to hear from. There was an exciting mix of people taking this course, 
varying in background and experience, which was useful to witness as everyone approached 
each project very differently, opening my eyes to the multitude of ways you could interpret a 
brief. We covered multiple topics within the scope of creative direction, showcasing what a 
large subject area the job covers. Projects included creating visual mood boards, creating 
proposals for pop-up events, art directing photoshoots and fashion films, and writing up text 
analysis of key fashion events and game-changing creative directors. Similarly to the previous 
courses, I gained even further knowledge about the fashion world in general as well as the 
history behind how the creative director role has evolved.  
 
      
 



     Each week we had a lecture on a specific topic which was linked to the project brief for 
that week, and a further lecture from a live industry speaker at the college who was involved 
in a Q&A. Examples of the people who were invited to speak include Hamish Bowles (fashion 
journalist and editor-at-large for Vogue magazine), Gregory Daines (People and Operations 
manager at Chanel), Martina Bonnier (Editor-in-chief for Vogue Scandinavia) and Sarah 
Mower (chief critic at Vogue.com). It was fascinating to learn about how each of these 
people’s careers had developed and the insight into the industry they could provide. Overall, 
this course provided me with a wealth of projects to add to my portfolio and increased my 
excitement for a career in this area of fashion. 
 
 
 

 
 
 

 
 
 
 

Mood board for a fashion brand idea combining 
French and English qualities 

Mood board showcasing imagery relating to a YSL 
perfume for a campaign idea 

Slides from a proposal for a pop-up experiential jewellery event for the brand Bea Bongiasca 



 Slides from a proposal for a short fashion film showcasing a storyboard breakdown of each shot 



 
 

 
 
 
 
     I am beyond grateful for the opportunity provided by the Incorporation of the Hammermen 
of Edinburgh to undertake these courses. They introduced me to career areas I had been 
considering but hadn’t actually studied or fully understood beforehand. They also provided 
me with a vast database of examples of people, projects and companies to reference and 
draw inspiration from which is great to add to my knowledge bank. As a result of these 
courses, my portfolio is much more varied which massively boosts my employability potential 
as it now demonstrates the different areas I wish to have a career in, so hiring companies can 
physically see my style and skill level. Doing these courses was the perfect transition after 
graduating from university, allowing me to expand my skillset in various creative 
environments so that I have a wider breadth of knowledge to draw from and can use to 
enhance whichever practice I decide to pursue. 
 
Further images of the work I produced during these courses can be found on my portfolio: 
https://jemimawright.squarespace.com 

Slides from a proposal for a photoshoot set in a thermal bath house 

Slides from an analysis of food products used to make materials for clothing, and a proposal for a magazine 
publication showcasing this topic 


